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020725101

020725102

020725103

A0AN19GIND 3(2-2-5)
(Statistics in Business)
Fdedunew ¢ il
Prerequisite : None

wnAnieIiuvdnaiaflilumsitegsie Ussianvesdeyaihunieseyd msUszanadmasms
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Concepts and statistic principles used for business research; types of data to be analyzed,
estimation and hypothesis testing; descriptive and reference statistics; regression analysis; factor
analysis; path analysis; interpretation of statistical data; software for data processing and

reporting.

N5338N19EINT 3(2-2-5)
(Research in Business)
dsAunew 020725101 @diAnagsng
Prerequisite : 020725101 Statistics in Business

ANMUAIAYLATLUIAATDINTTITENINGIND UTenNVRINITITEN1955ND N1stieniateuide
JnqusrasAuarauRzun1TIde nseulnAnNTIde fmusUszrnsuaznguiiegns msadaedesdle
Alun1side Basfvrunudeya mslieseideyanisadd msdeunsnuidefielausse
Ffusvns vdnmsthiauenasuidemagsiaseussqumednnnig

Significance and concept of research in business; types of business research; choosing
research topics; objectives and hypothesis; research conceptual framework; defining population
and samples; construction of research instruments; data collection; statistical applications to
data analysis; research report writing for executives; principles of research presentation in

conference.

Ininensunsssnia uaznsduiiuing 3(3-0-6)
(Psychology of Business Administration and Consultancy)
Jdedunew ;- lad
Prerequisite : None

@R ayuazAavesdsineiensumsgsia msUszgndnguimedsineiteldiuyanamy
anmmsalineg msgdlagndn mamemennus Vinwy msaeuy nquiReiunaduiivinn unum
viifivosnaduiuinn auaudAvesmaduiuinuild Wnvedng Aerdumaduivinw wes
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Significance and concepts of psychology for business administration, application of
psychological theory to individuals in different situations, customer motivation, knowledge
transfer, coaching skill, theory related to consultancy, roles and duties of consultants,

qualification of good consultant, skills for giving consultation, and consultant ethics.
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020725202

020725203

ANFUIMITNITHAN 3(3-0-6)
(Marketing Management)
Jdedunew ;- lad
Prerequisite : None
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WAIIINAYNTHAILT N9NITAAIN N1FINBIANT N1TAIVAN kaLNITUTHIUNANINNITAAIN

Marketing concepts; marketing management process; marketing environment analysis,
marketing opportunities, target groups and their buying behaviors; development of marketing

strategies; organization structuring; marketing control and evaluation.

ATUIMIINITHER 3(3-0-6)
(Production Management)
Jdedunew ;- lad
Prerequisite : None

MIALTUNUATUNIHESN STUUNSNERN NMITNUNULAENIIMUANMIKER  N15nensal nsauawdan
AIAFT NITINUNUANUADINITINGAUKATAIFINITHEN N1TIAAIAUIULAZAITNNITNER N1TINMNY
WSULAENINGINTUYEE NMIVRLENUTISIarAIUALLATINTG N13IRN1slgaUumuLazgnAduus
MFATINAUUTRNTTU

Production operation; production systems; production planning and control; prediction;
inventory control; raw materials and production capacity; work prioritization and production
time table; labor and human resource planning; project planning and controlling; management

of supply chain and customer relations; innovation construction.

NSUIMINTNEINTUYLE 3(3-0-6)
(Human Resource Management)
Jtedvneu : Ll
Prerequisite  : None

WaNNNT wwIAe uagnihiddyAsafunisuImsdanmmineinsuysd  nsaunuiidaay ns
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NAMBUWTY NSiEBuTuANRANTEY NM3SRatannis waznsadieTynariddlalunisiiey
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wWhnne weuienisuimsnineinsuywd

Principles, concepts, and main jobs of human resource management; man power planning;
human resource recruitment, selection, appointment, keeping, and development; performance
evaluation; job payment; promotion; welfare provision; morale boosting, trends of factors
affecting human resource management in organizations; guidelines for setting target and policy

in human resource management.



020725204

020725205

020725206

ATUININTHULAYNITAYY 3(2-2-5)
(Financial and Investment Management)

Jdedunew ;- lad

Prerequisite : None

MATIgRiumM i msuImsauiaande nMsuimseadumu wdssdlensussiulasinisasmu
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Analysis of financial statement; inventory management; break-even point management;
evaluation tools for investment projects; financial budget; concepts in business investment;
components of investment plan; principles of business plan provision; business situation
analysis in several aspects; computer applications to business plan provision; presentation of
business investment projects.

NMSUSMSBINAENG 3(3-0-6)
(Strategic Management)
Ftedunew ¢ il
Prerequisite : None
ﬂ’J’]JJﬁWﬁIEy,LLa%ﬂ’]Wi’msUaﬁﬂ’ﬁU%WﬁL‘idﬂa‘q‘I/Ié NTZUIUNTLAZNITIATIZN nswaesuuUaswes
anminadeuianelukagnisuenesdns nisdfialenia n1sandedida nsliaszsignansy 3
WATAALTT 9ATEUTBIBIANT NITINUNAENS N wHunagvSiUgNSUUR msenuaw wazinatla
Tumsuimsuwunagms msltiaTesiomsmsuimsadioll ﬂiﬂiﬁﬂmﬁy’qmﬂ%’guamﬂLaﬂsuu
Significance of holistic strategy planning; process and analysis of environmental changes
inside and outside organizations; opportunity increase ; limitation reduction; industrial analysis;
analysis of strength and weakness of organizations; strategic planning;, implementation of
strategic plans; strategic plan management techniques and control; applications of modern

management tools; case studies in both government and private sectors.

MIAUNUINTIAQAEMNTTH 3(2-2-5)
(Seminar on Industrial Business)
Awdsduneu
Prerequisite  : None

ANUVHNELAYINITVDINTAUNUINNGINAEVNTTN WPTALGYIEMIFULW AUATILBNAITIUTTY
AiunsUseyudunun aAumelyminiun1suTnisgsiagnaImnssy IATeminTalsiuiuinens
LLazQL%ﬂd%ﬂ@W%@Mﬁqagﬂwa LLazLauaiwsmut.ﬁaLauaLLuzLmeaﬂ%“‘uﬂqqmw%miﬁjﬁaqmammiu
fuiunsiadunuluideiugsiagramnsmilédiuanuaulalutiagtulaededunisliuinisms
JINTUAYARANILUBN

Definition and cycle of industrial business seminar; techniques and methodology of seminar;
research on seminar operation; discussion of industrial business management problems with
guest speakers and experts; summarizing and reporting seminar outcomes; suggesting guidelines
for industrial business improvement; organizing seminars basing on current industrial business

situations as academic service for the public.



020725207

020725301

020725401

020725402

Jyyiiae 3(0-6-3)
(Special Problem)
Wtedunew 020725102 N5ITENNGIND
Prerequisite : 020725102 Research in Business
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Intensive study for conducting research report or research results presentation in the field of

business or business administration related field concerning present problems and situation.

Ineinud 12
(Thesis)
dsAuneu : 020725102 NSIVENNGINT
Prerequisite : 020725102 Research in Business
tih@nwiFewihnsideluFesiisadostunuiunisuimegsia Auseulgmuazanuddy
donnaasivanunisallutagiu
Students are required to conduct research related to business administration related field

concerning present problems and situation.

N33R IULBYANTINT 3(2-2-5)
(Business Database Management)
Avdsduneu ;T
Prerequisite  : None

LLmﬁﬂLﬁ'EJ’Jﬁ"Umﬁmﬂﬁgm‘ﬁawﬂamﬂqsﬁﬁ] mawaLTUsunsuasn e Aenfiaweinnwlanwmileiild
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Concepts on business database management; computer program development using
anyone language appropriate for current business database management; setting program
structure and environment; principles of writing commands; construction of forms and control

to manage database system; applications of various databases to business organizations.

nsdnnsladafnduasidlgauniu 3(3-0-6)
(Logistics and Supply Chain Management)
Avdsduneu ;-
Prerequisite  : None

ﬁé’ﬂmsﬁaaé’fmﬁmﬁuma%’ﬂmﬂa%aﬁﬂﬁLLasmaiﬁqumu nagnslunisaniunisdnnisniele
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nsusmsseuuladaind nismavaunsUfURNuMUladaind nisunaensladafndluufun

Basic principles of logistics and supply chain management; operation strategies for supply
chain management; transportation channels; production planning; warehouse management;
planning of product transportation and distribution; resource usage planning; principles of
selecting and building relationship with delivery agents; applications of information system to

logistic system management; control of logistic works; applications of logistic strategies.



020725403

020725404

020725405

N13U3EN0UNIwALNNTasNaTIATINa 3(3-0-6)
(Entrepreneurship and New Business Creation)
Avdsduneu
Prerequisite  : None
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Definition and significance of entrepreneur; characteristics of successful freelance; search of
opportunities and channels to own or to take over business; feasibility study on financial,
marketing, technological aspects of projects, frequently occurring problems and obstacles of
medium and small businesses; effective provision of business plans meeting the country’s

economic structure.

wuUm5aumﬁLﬁaﬂﬂié’mﬂﬂiqiﬁaqmawwﬂiiu 3(3-0-6)
(Information System for Industrial Business Management)
dsAuneu ;- Ll
Prerequisite : None

ke dnuessruUmsauAd ansiansmeluewnsgiagean Tl adUsENaUYeY
STUUETAUINA wazAuduTLSsEwIseeUsEnoumET dnnwindeunsluesding uavnansynuse
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Roles and significance of information system in internal management of industrial business
organizations;  components of information system and their inter-relationship; internal
conditions of organizations and their impact on management information system; applications

of information system to decision making.

QAEMNTINANUS 3(3-0-6)
(Industrial Relations)
Ftedunew il
Prerequisite : None

wdnnsuazngufifiierdosiuenamnssuduiug veuiwn nirfinazanuiuinveuveanuy
gnanvnssuduiusluesdng msdnesdng unumuazanuadeulmvesieszuna fheueds wagihe
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Principles and theories related to industrial relations; scope and responsibilities of industrial
relations work in organizations; organization management; roles and movement of government,
employers, and employees in industrial relation process; filling demanding; negotiation; labor
dispute stoppage; job strike; labor court process; operations to create better understanding

between employers and employees.



020725406

020725407

020725408

NUIMISIATINTG 3(3-0-6)
(Project Management)
Avdsduneu
Prerequisite  : None
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Techniques and practical guidelines in project provision; roles of projects in organizations;
problems and needs of project provision in both government and private sectors; steps of
works; techniques and methods for project provision; project control planning; follow-up and
evaluation; methods and techniques for problems analysis; system management; case studies

of project provision.

mﬁLﬂiwﬁLLazﬁ’mumﬂaqwﬁumiwﬁm@iaim 3(3-0-6)
(Negotiation Analysis and Strategy Setting)
Ftedunew ;- lad
Prerequisite : None
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Negotiation problems; analysis of negotiation; provision of negotiation strategies; concepts and
methods of analyzing business negotiation problems using common sense and simple techniques;
techniques related to analysis, decision making, game theory, and managerial economy; imposing

negotiation strategies to achieve targets; finding effective solutions for conflicts.

MsaTeideSnaiiontsdnaula 3(3-0-6)
(Quantitative Analysis for Decision Making)
Ftedunew il
Prerequisite : None
Brsmeadiamanslunide wesufoReu WensUszgndldfumsiiesesiliymnisgsie waznis
Fadulanigldnnuudsunta Snvuneadiamanisneg fvuanisdady nsuuds e
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Mathematical methodology in research and operation applicable to business problem
analysis and decision making under changing circumstances; mathematical models; linear
programming, transportation; network analysis, game theory, resource allocation problems,

Markov chain analysis, and mathematical simulation.
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N133AN133ININITANTENINNUTENA 3(3-0-6)
(International Trade Business Management)
Fwdeuneu - Ll
Prerequisite  : None
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Principles, concepts and practices of international trade business; cross-country business
management methods; effects of laws, economics, politics and cultures in countries; problems of

international trade management and solution guidelines to meet current international trade situations.

MsiaAng A wnsdeaNd T uuIINg 3(2-2-5)
(Social Potentiality Development for Executives)
wdsduneu - Ll
Prerequisite : None
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Study and the development of learners’ social potentiality to join the executive society;
includes skills on speech; personalities; golf; dancing; singing; party; socializing skills; business
English communication or other skills suitable for certain situations.



