wingasRadmansandnio sadnmmnangmnansiomsidigsnauazaasunsss (MBIC)

wé’ngm‘lmi W.¢. 2549

foliggn : Aauenansntinge (MmdinnmemfeaadigInatasgamunTn)
fiel.al. (MmN mNamMIReaITIITALQAMNYNTIH)
Master of Arts (English for Business and Industry Communication)

M.A. (English for Business and Industry Communication)
NwmhEinaaeeawingas 36 wiehia

lasssdhevavwdngas
Lhd3A N1 LELIL N2

WIAIMLISAY 30 WuIEn
NTNALITIN 12 whede
AT ALY 6 whefe
nenfinus 12 wheia

NNIOIT AN 6 Wiwena
iRen 6 wheha

FWARRAUANGAS 36 wdeia

W 2 (F159NUE)

WNIAIMLIAY 30 WuIEna
NTNALITIN 12 whede
AT ALIA LY 12 whede
TNUS 6 wiwia

AT RN 6 wiwena
AiRen 6 wheha

s’mmaawﬁngms 36 wena
SzezL A LS AN

@ Y v @ a @ a 14 A - v v a
Lﬂuvlﬂmmamﬂuum'mmas.lmﬂiuiaﬂwszaauLanWizuﬂswma ’J']ﬂ'&ﬂﬂ‘liaﬂﬁ']izﬂﬂﬂm‘nﬂaﬂﬁ"l W.A. 2552

el uvdngas
wmm’imﬂ%m’%ugm (Listuwmiaefia)
UM Faian NuwmkILa
816401  MINOEIMNATLAUES 3(3-0-6)
(Advanced Graduate English)
%N3I0IPILIAY (Core Courses)
dsAusan (fém%'rume’mmmé'enqmﬁaqiﬁaLLazqmmwnﬁu EBI LLauwuﬁmmmé’enqmﬁamsﬁlamiszwin

Useine EIC)
L4 ﬂl a o 1 a
S9N %97 UWIRAUILAA

4

816402  vANMMENEm3UsEENa 3(3-0-6)

(Principles of Applied Linguistics)



816403  anduavazdenATIae

(Statistics and Research Methodology)
816404  mMsdeEnstaTRsTIN

(Cross-Cultural Communication)
816405 miﬁlaﬂﬁ@gﬁ%ﬂﬁﬁdLLﬂEﬂWiW@iSﬁU@G

(Advanced Aural and Oral Communications)

AMLIAURNIS LU

3(3-0-6)

3(3-0-6)

3(3-0-6)

- LLﬁJuﬁmmmé'anqmﬁaqsﬁaLLazqmmuniw (Specific Courses for English for Business and Industry)

WM Faim
816406  MaFNwIAATUTINAMALFENANIIN
(Business and Industry Study)

816407  MITEUMINAINEHAETITAALQININTINTLALE

(Advanced English for Business and Industry Writing)

816408  WIATAMIULAUERINAUAEFINIMNTINAINHISIN1

(English for Business and Industry Presentation Techniques)

3

816409 gNN%’W‘W]@ﬂ']‘]ﬂﬂWﬂ@]%ﬂigﬂqﬂ@]

(Seminar in Applied Linguistics)

- mmﬁmmmé’aﬂqmw"amsﬁamsswdwﬂﬁzmﬂ (Specific Courses for English for International Communication)

SwaIM fo3a
816410 miﬁ'amwmqaﬁmwdmﬁum
(Intercultural Business Communication)
816411 ’Jﬂuﬂﬁﬁ@mﬁ@’%@dﬁﬁé@ﬁﬁ%&%@%ﬁﬁm
(Intercultural Pragmatics)
816412  mIhiamalasems
(Project Presentation)
816413 miﬁmmmaé’w’mma:na”@mmﬁamiﬁlamﬁsmmﬂizmﬂ
(Seminar in English for International Communication)
Inenfiwus
SWa fadan
816414  Inenfinug
(Thesis)
aiinus
SaIM fad0
816415  sNTAWUD

(Master Project)

PuUNUENA

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

PWIUNUENA

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

uUNUENA

12

PWUNUENA

6



#N2I0375an (Elective Courses)
- nejaﬁmmm5\anqm1.azmsﬁnm€{m§sﬁaLtazqmmnssu (English Language/Business and Industry Study Courses)
WY datmn NumnUING
816416 MIIUMNINEWNITINIUALEAFNMNTINTLALFS 3(3-0-6)
(Advanced English for Business and Industry Reading)

816417  MIULUaMMAINHWIINMALANTUNTIN 3(3-0-6)
(English for Business and Industry Translation)

816418  MITUUNMNAINTWNNGINA 3(3-0-6)
(Business English Writing)

816419  AMINENVNINAALMITIONT 3(3-0-6)
(Psychology in Business and Management)

816420  Thiusseneirimmemmenamslszgne 3(3-0-6)
(Special Topics in Applied Linguistics)

816421 ma:na"@mmﬁaqiﬁamimL%Lgazﬁ‘@aaﬂ 3(3-0-6)
(English for the Import-Export Business)

- nzju%mmmé’anqmﬁamséams (English for Communication Skills)

SWaIY datmn NummUING

816422 mmapTiuiinuazEaaN 3(3-0-6)
(Note-Taking and Summarizing)

816423 mmé’am]mﬁamiﬁmm 3(3-0-6)
(English for Work)

816424 afla Maldlels malsndiasas uarmsliiathn 3(3-0-6)
(Argumentation, Negotiation and Persuasion Techniques)

816425 MTAATILILNEUNN 3(3-0-6)
(Conversational Analysis)

816426  ANMNVIANNVAEYAIMMDING L 3(3-0-6)

(Varieties of English)

816427  msuwila 3(3-0-6)
(Translation)
816428  MNATAMITNMMDL 3(3-0-6)

(Interviewing Techniques)

816429  MadegunTHaTL 3(3-0-6)
(Speech Writing)

816430 msndnqummﬁua5mm@hﬁﬂqa\m 3(3-0-6)

(Speech and Public Speaking)



816431

816432

ﬂ'ﬁ@aﬂLLU‘]JLLasﬁﬂ'ﬁL%EJ%@hI%’JHMW
(Advertising Layout and Design)
ﬂ'ﬁ@ﬂ%ﬂnuﬁ‘éﬁﬁ?&lm%

(News and Report Writing)

- neju‘immsﬁams (Communication)

ST
816433

816434

816435

816436

816437

816438

816439

d

%W
MAFAITINYAAA
(Interpersonal Communication)

A ¢

ﬂ']’iﬂaﬁ']’ﬂ%a@ﬂﬂ'l‘ﬁ
(Organizational Communication)
'ﬂ%&lﬁ‘ﬁﬁﬁﬂ']@ﬂ?’ﬁﬁaﬁ?i
(Ethics of Communication)
a a A A A a a
WINENWaMIFRTRL N UTEENTNW
(Psychology for Effective Communication)
novsneamISas Tz Lszmet
(Legal Issues in International Communication)
’?@N%ﬁ‘ﬁ’imLLaSﬁaﬂ']‘ﬁN'ﬂﬂ‘ﬁ%‘iSWjNﬂ’iﬁmﬂ
(Culture and International Mass Media)
msthemeaing lravieissnnatlssime

(International Broadcasting)

3(3-0-6)

3(3-0-6)

ERIIEIGTI T

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

- n’sju’immsL%&lumsaamwmﬁenqﬁ (English Language Teaching and Learning Courses)

ST
816440

816441

816442

816443

816444

816445

816446

816447

da%mn
AMIsaUMMTIND
(English Language Teaching Methodology)
L'Vlﬂﬁ@ﬂ?iﬁ@%ﬂ?ﬂ?gﬁﬂQELﬁaﬁﬁﬁaLLaan@ﬁ’mﬂ’i’iN
(English for Business and Industry Teaching Techniques)
MIVOFOULATUIHAUNAM NG
(English Language Testing and Evaluation)
MIET AN AW IANFFINEN
(Language Curriculum Design and Materials Development)
Tﬂiﬂ%ﬁLLaZW@N‘W]ﬁ@ﬂ?iﬂ@%ﬂ?ﬁ?éjﬂﬂﬁ]ﬂﬁ@ﬁiﬁ%LL@ZQ@]ﬂWWﬂiiN
(English for Business and Industry Materials Design and
Development)
ML TMANFATMININ
(Administration in Language Program)
YOENEEEINM
(Language Acquisition Theories)
wqwﬁLLagmiﬁﬂmmﬁaﬂamﬁaa}mg‘a‘mnymwwma
(Theory and Practice of ESP)

WINUUEAG

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)



WAWNSANIN
WAL N UL N2

WIBIMMINEINgINagIRIaZanEWNTIA (EBI)

¥4 1 mansinund 1

SWa fadan
816401  MmwaINpEITaTEAUE

(Advanced Graduate English)
816402 wANMWEhERTIEENA

Principles of Applied Linguistics)
816405 m‘iéaﬁﬁéﬁuﬂﬁﬂ@LLazﬂT:TWm@’izéf‘Llﬁjd

(Advanced Aural and Oral Communications)

94 9 Weda

U9 1 men1sfnud 2

S fa%m
816403  dhauarsuduritide

(Statistics and Research Methodology)
816404  nmAREIIIRLEIIN

(Cross-Cultural Communication)
816406 m‘iaﬂ‘tﬂL#H?ﬁﬂﬁiﬁﬁ]LLaba‘@ﬁmﬂi‘ﬁN

(Business and Industry Study)
B16XXX  Arudan

(Elective Course)

s 12 weda

U9 2 mamsitnnd 1
Swa fo3a
816409  AuawIMIMMIENARSLIszeNG
(Seminar in Applied Linguistics)
B16XXX  Arudan
(Elective Course)

9 6 Weda

U4 2 mamsinunii 2
SwaM fo3a
816414  Anenfinus
(Thesis)

s 12 weda

PNuUNUENA

3(3-0-6)

3(3-0-6)

3(3-0-6)

PwUNUENA
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

PwUNUENA

3(2-2-5)

3(3-0-6)

PwUNUENA
12



wIBAMMWBININIMsRaaTIMILszING (EIC)

5998377
816401

816402

816405

S9EIT
816403

816404

816406

816XXX

S9EIT
816413

816XXX

S9EIT
816414

U9 1 mamsitnnd 1
foda

mMEndannuiuiinTyaLg
(Advanced Graduate English)
waNMMEEATLszNa
Principles of Applied Linguistics)
miﬁam‘séﬁmmiﬂ@LLazmimmzﬁuq@
(Advanced Aural and Oral Communications)

59 9 WIene

99 1 mamsdnundi 2

§o39
shauarsndeitive
(Statistics and Research Methodology)
msfasnsthaTanLmTI
(Cross-Cultural Communication)
miﬁm:nLﬁaaﬁU‘qiﬁaLLazqmawwﬂiw
(Business and Industry Study)
A han
(Elective Course)

s 12 weha

U9 2 mansfnud 1
ﬂl a
o
RN IIMUNIAINnsiansRos T seme
(Seminar in English for International Communication)
plalbhn
(Elective Course)

59 6 WUILnG

U9 2 mans@nui 2
ﬂl a
T2
MeNTinus
(Thesis)

s 12 wgha

PWUNUERA
3(3-0-6)

3(3-0-6)

3(3-0-6)

WAINILAG
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

NWAINILAGR

3(2-2-5)

3(3-0-6)

WAINWILAGR

12



bbNTL U

WIBIMMINEINgINagIiaazanaWNTIA (EBI)

¥4 1 mansinund 1

SWa fadan
816401  MmwBnpEIMTaTEAUG

(Advanced Graduate English)
816402 wEnMIENEASLISEYNG

Principles of Applied Linguistics)
816405 ﬂﬁﬁlamigﬁ%ﬂﬁﬁdLLﬂEﬂWiﬁ@itﬁU@d

(Advanced Aural and Oral Communications)
816407 mi@mmma”@mmﬁaﬁjﬁaLLazqmawwﬂiiNizﬁugja

(Advanced English for Business and Industry Writing)

94 12 wgha

¥4 1 mansinund 2

SWaa fadan
816403  shauazsudunAtidn

(Statistics and Research Methodology)
816404  nrApETI IR

(Cross-Cultural Communication)
816406 manIAEatUgIRaLaTaEE NI

(Business and Industry Study)
816XXX  Agiden

(Elective Course)

9N 12 wgha

U4 2 mansinund 1
SWa fadan
816408 WANAMIAUIDINAUALANFNNNTINGILNHSING
(English for Business and Industry Presentation Techniques)
816XXX  Agiden
(Elective Course)
816415  FTINUD
(Master Project)

594 9 wene

U4 2 mamsiinunii 2
SwaIM foda
816409  Musnevnammenaasssene
(Seminar in Applied Linguistics)
816415  FTINUD
(Master Project)

59 6 Wwene

NuUNUENA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

PwUNUENA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

NwUNUERA

3(2-2-5)

3(3-0-6)

PWIUNUERA
3(2-2-b)



wIBAMMWBININIMsRaaTIMILszING (EIC)

5998371
816401

816402

816405

816410

EEeal
816403

816404

816411

816XXX

5998371
816412

816XXX

816415

598317
816413

816415

U9 1 mamsitnnd 1

foda
MBI AT
(Advanced Graduate English)
vanmeNERsLszeNa
Principles of Applied Linguistics)
m‘s?liamié'mmiﬁ@LLazmiwmmzoﬁ’uqq
(Advanced Aural and Oral Communications)
m‘s?liami‘vmﬁﬁﬁaiswjmﬂsmﬂ
(Intercultural Business Communication)

94 12 wgha

¥4 1 mansinund 2

fadan
aouazsudaninige
(Statistics and Research Methodology)
e O AN TUIREE
(Cross-Cultural Communication)
aauﬂﬁﬁ@mamﬁ%&mfiamﬁm’i@umﬁu
(Intercultural Pragmatics)
miden
(Elective Course)

s 12 weha

U9 2 mamsitnnd 1
foda
mavhiaualasms
(Project Presentation)
A Ran
(Elective Course)
aafinug
(Master Project)

594 9 wene

U9 2 mams@nuii 2
§a37
miﬁmmma@’Tmmma”@mmﬁamiﬁ'amﬁwmﬂizmﬂ
(Seminar in English for International Communication)
Mfinus
(Master Project)
53 6 WA

PWIUNUENA
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

wUNUENA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

PWUNUENA

3(2-2-5)

3(3-0-6)

PWUNUENA

3(2-2-5)



AatLEeIT

816401

816402

816403

816404

MENSINnWLMAATLILE 3(3-0-6)
(Advanced Graduate English)
a v o I 1a
ATILNOUNDY - \ILJJN
Prerequisite : None
o | ~ o € | |
WHNINONNFIHNTDNNNITDN ﬂ’]‘i@H%Wld']sﬁ’mﬁ‘i’]Nﬂﬂ\l’JEl’m’imaﬂﬂf]l“f m’sﬂﬂmmwmm %’aajamq
& A A a éa ¢ ¢ 6 a o > o
LASHNNRYY L BININEINTIL ﬁ?N’]’iDﬂ’SgﬁqﬂWﬂiSU’J%ﬂﬁ LRSNRENDEAN EL%ﬂ’]’iLsﬂH“LLELWLWN’ISGNVNELWITS@U
UselonuastSianvanudand [fSunauneusias sunm
Development of proficiency in academic reading and writing with a grammar focus. Reading
assignments draw upon an extensive selection of articles as well as informational and critical

essays. Sentence and paragraph-level writing assignments target various organizational strategies.

wANMENEEaLszeNe 3(3-0-6)
Principles of Applied Linguistics)
Aantfediunion - Lisl
Prerequisite : None

sedtlsnouiug memenaRSssene [l dnenans amediudmmenaasion Sammenaes
AZTTUMIE UM IF RSN T NAUALRaEINTIN

Principle concept of applied linguistics such as phonology, morphology, syntax and semantic
including the applications in major contributions such as sociolinguistics, psycholinguistics,
pedagogy and their applications in business and industrial contexts.
snAuasssleinigey 3(3-06)
(Statistics and Research Methodology)
Aantiadunan : sl
Prerequisite : None

sufnAtiSuununadanFluomise dnunslieneidoyaniddensuamisids Idun meATuds
PHno MmIFTuidenmmn mIRuFanningsy mAAudalssdung whaslefWlumas  Sumoums
wRsnlasimsidy matssdunalesamaidy malenginadnsleslindnadia madeunanuuasms
Usznd [Enaemiide

Research methodology and techniques for the analysis of research data; types of research
methods; quantitative, qualitative, action research, evaluation research, tools for research, steps in
preparing a research proposal, an evaluation of a research project; analysis of results using

parametric and non-parametric statistics; report writing, and applications of research findings.

mig@ﬂﬁ%N}J@WﬁiiN 3(3-0-6)

(Cross-Cultural Communication)

Antfadiunion : Laisl

Prerequisite : None
@Yﬂ84Z%(’NE]‘VI%:Na’ﬂadmigamﬂ%ﬁ’\‘]ﬂNﬁﬁﬁmﬂﬁﬂ?ﬁi@u%‘ﬁii&lLL@SﬂﬁﬁaﬂﬁiZ%’jNﬁizmﬂ ﬂﬁﬂq%‘ﬂ%mi

LLfﬁ)l?JﬁinWLLﬂBQﬂﬂiiﬂ‘ﬂ@x‘lm‘i’a}amiﬁLﬁ@mﬂmigaﬂﬁ%ﬁ&l}]@%ﬁiiw

Methods for successful multicultural and international communication. Strategies for



816405

816406

816407

816408

overcoming problems and obstacles in cross-cultural communication

mi?%aaﬁé’mmiﬁ@LLazmiwmmzéTUQ@ 3(3-0-6)
(Advanced Aural and Oral Communications)
Antfedunion : Lisl
Prerequisite : None

weatiemasmnluidosesiuse q mIssinendaimmt masnan MalszgaLerMITems abine
LL%’]IﬁNLLa%miﬁ’gﬂNaﬂadu%ﬂ%im%aﬁ%uu PLIUMIArMIAsNdaanamegana fAnwiidmarasaseth
AW NIEUDANNWL TaiEUDUIY

Conversation techniques in various context, product description, socializing skill, meeting and
arrangement; describing trends and giving company results; explaining systems and processes and
how to negotiate a business agreement; student of language functions various requests for

opinions, advice and suggestions.

mi?ﬁﬂmﬁmﬁugﬁﬁmmsaﬁmwmw 3(3-0-6)
(Business and Industry Study)
Antfediunion - Lisl
Prerequisite : None

wuNsdemMagsiauazgaa s I@aLﬁms‘uuLﬂwﬁﬁamﬂuﬂimml,amwummm@ Lﬁ‘ag'ﬁu
TUATINGNATHFANERS warasULene] erfmanndan e unskae Neluiasmame

Business and industry focusing on the local economy and international systems; familiarization
with the concepts and systems used in economics; a managerial disciplinary approach to

production, finance and marketing.

MEEMINEINT NI NAZRTNANTINTYAUG 3(2-2-5)
(Advanced English for Business and Industry Writing)
a v o I 1a
IINOUNDY - \ILJJN
Prerequisite : None

A a ¥ 2% % ;ﬂl Aa ¥ :!I 6 a (2

NN YULLUN L%W/‘I%ﬂm’iﬁ@ﬁﬁ”ﬂ’m‘q‘iﬂﬁ]ﬂﬁ@? LWafgG]‘]J’S%E‘NﬂﬂTﬁU’i‘W’]’iLLazm‘iﬁ]@mﬁ 1%
a9mIgREANTIH e oy usasirmy wasinsnisarismadeunsa

Practice of intensive writing, focusing on business communication and trade, the
administration and management of industrial organizations, as well as providing information,

viewpoints and commentaries, and productive report writing.

WAk IEUDRINAUAZRFNTNIINAILMINSINT 3(2-2-5)
(English for Business and Industry Presentation Techniques)
a DY I 1a
IINOUNDY - \1,3434
Prerequisite : None
fJLﬂ’S’]ﬁﬁﬁQ&IﬁWﬂ’ﬁﬁ’\Lﬁ%aﬂﬂﬁ‘iﬁmmggmmﬁﬂ’ﬁm 5’385\’]‘]&15@?1?}‘1:% Tﬂ’i’]’mLLN%LLﬁSm’iLW%HNﬂ’]’S
hisue mugexevany nuthvans uasdnsnmitiomnfiashicus asonaumansimedia lumaiases
A i a A:!I °
mataen m‘ﬂ"ﬁLLaEm‘ﬂthN%Nﬁﬁam‘i‘mLﬂ%@

Analysis of problems in English for Business and Industry presentation; planning and



816409

816410

816411

816412

816413

preparation of presentation corresponding to the presentation objectives, target audience, and
techniques used in content preparation, selection, utilization and evaluation of presentation media.

€

duawmemnenamsLszgng 3(2-2-5)
(Seminar in Applied Linguistics)
Aifadturion : laisl
Prerequisite : None

GasivhaulafifadostumrAinmmenaniseynd uwagsmie nadoumssewmann luudazide
Gou azmmmanuliem Womyiasaiuasmumy Sanslaemsefuneuasineme bfaeEemn

Special topics of current interest and important issues related to the area of applied linguistics
and/or language learning and teaching; a review of each topic for critical reading; evaluation

through discussion and presentation in the classroom.

miﬁ'amwmqaﬁmwdmﬂwm¢1 3(3-0-6)
(Intercultural Business Communication)
Aifadturion : laisl
Prerequisite : None

ﬂszmmmmzmwﬁmaamiéami LL%’J@@LLaS‘WQﬁﬁ%adWﬂ@ﬂ’ﬁNmiﬁlami AneTzh 2auems
Aomavadummyauamadin

Process and functions of communications. Principles underlying communication behavior.

Practice in analyzing communication through oral and written discourse.

awﬂﬁﬁ@ma@%@dmi?{‘amﬁmdfwmiw 3(3-0-6)
(Intercultural Pragmatics)
Aifadturion : laisl
Prerequisite : None

mmmfm%u,a3mﬁm%ﬂwﬂ%ﬁmﬁ"ﬁwmﬂumiéammmm51 Funsdesnsinanmans laud mslémm
Snwaugvhma uazmaUfdnivsuasnd lunueha o

The linguistic and semiotic features of human discourses. The course emphasises the varied
uses that humans make of communicative codes such as language and gesture in different social

interaction.

mavhianalasims 3(2-2-5)
(Project Presentation)
Aifadturion : laisl
Prerequisite : None

mafiasha dommiisuaatheditsdrBnm Taronasaseuiiam wnam msllamiienlnssl ms
e uarmaden Enmfimanzan mawRumhiselnsmIsosn s

Effective presentation techniques such as organization materials, using aids, designing
multimedia and selecting appropriate language. Opportunities for project presentations in public

forums are provided.

MINHNIMUMENSINDNamsRoa sz azme 3(2-2-5)



816414

816415

816416

(Seminar in English for International Communication)
Aifadturion : laisl
Prerequisite : None
ANTNYNINIANUALTINA gﬂLmumiﬁ‘amié"gammm@mazmmma ananawessdafisniulums
AemeiemsiaudomimafessiinianssmsmsmmineadonlumahaussgUuums $5ietene
Business and social etiquette, oral and non-verbal communication patterns as well as the tools
necessary to analyse cross-cultural conflicts in institutional and community environments and their

diversity in life styles.

enfinus 12
(Thesis)
Aantisdunan « sl
Prerequisite : None
2 s v, & X o ¥ A Y o a o av
ﬂﬂ‘m@ummmaﬂsﬁﬂwwawaﬂammwmaaﬂﬂwwmmLLazqcﬂammw WNEﬁLL‘UULLaS’J‘Emi’JQH
U Y o = 6 v A Aa 6 v A A 6
m&ﬂmm‘smuqmLLastwmiJiﬂmmaammia@muqmmmwuﬁ msﬂauf]aeﬂmwmu‘wm
A comprehensive study of interesting topics related to business English and intercultural
communication through research methods, under the supervision of an advisor; an oral

defense required.

aafinus 6
(Master Project)
Fanifesiunian : Laidl
Prerequisite : None
mi(?iﬂ‘bvmﬁﬂﬁ%ﬂﬂ@?ﬂﬁm%ﬁ‘iﬁm@ﬂﬁ:iﬁﬂLLai’,aq@ﬁ'MﬂiiNLﬁﬂ’sﬁﬂgﬁLL‘]_I‘LIﬂ'W{L%’ﬂT]:HéJdﬂE]‘H LLazmsﬁami
%def@uuﬁiwmﬂé’mimuquLLazm{Lﬁ’mﬁ%ﬂmmaammiﬁ‘ﬁ'ﬁ%ﬂm BB T BN SINT RS
mluaua@iaﬁﬁizﬂqu
Study and report of field work in business and industrial organization, based on
English language forms and function and intercultural communication, under the supervision

of an advisor; an oral presentation to the committee required.

M3 UM HNTINAALNANUNITHIENLG 3(3-0-6)
(Advanced English for Business and Industry Reading)
Aantfediunion - sl
Prerequisite : None

AnnaltmIsumsIn I@mLﬁuLﬁaMWﬂwwwﬁqﬂnwﬁwuqiﬁa Mam MadnasdnIuasmILsmslu
Tssnmgmanmngsa andaidien, unensannsans wanRaRaniehs 7] 972 WiRaRAN wazTIEm

Practice of reading in English with the emphasis on business and trend, the administration and
management of industrial organizations, etc., using passages and articles from English texts,

journals, magazines, reports and newspapers.
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816420

MIUUaMENSINnWEINAUALEANMNTIN 3(3-0-6)
(English for Business and Industry Translation)
Fnifesiunian : laidl
Prerequisite : None
a & (% [ (= [ é’ a a

Wi]i:@]ﬂ']‘iLL‘ﬂﬁ l’AIﬂﬂﬁLL‘ﬂamﬂﬂﬁ‘]ﬁ@dﬂﬂ‘mﬁ%ﬂ'\‘iﬁ‘lﬂH LLazamm‘m»LwﬂLﬁmwmamqﬂumawm'qiﬂa
LLaﬁjQ@lm‘Wﬂi‘a‘N

Translation theories; practice of translating English into Thai and vice versa in the contexts of

business and industry.

MEERMHEINY eI 3(3-0-6)
(Business English Writing)
a DY I 1A
VINOUNDY - \1,3434
Prerequisite : None
A (7 [ 13 d‘ a 1 :!I a o A a
m’maummamqmﬂuﬂiﬁmLLazﬂﬂammﬂﬁﬂumwmaﬁam'ﬂmqmi‘qiﬂﬂugﬂﬂﬂammﬁaLim
a vAa | o a a dl ° % % Aa
ANNILYINA U0 MITLUTLNL ﬂ’]’iL“UEMLWB%WLﬁ‘LLaLLGSI%NW]’JQG{[Q
Effective English writing for business communication in the form of memos, business

letters, resumes, report writing for presentation and persuasion.

a

AFINEMNINAALMITIONT 3(3-0-6)
(Psychology in Business and Management)
Aifadturion : laisl
Prerequisite : None

Lm’ammﬁ@LLasmwﬁmﬁ@%wmﬁmﬁuwaimama@ madedula wasud latlymensdouds 2¥ay
lumsvhons ngale ensdurihluesdmegsia mewasnyednmwidgsia Samenlums
Ussnduiusuaclamondud

Psychological theories and thoughts related to dynamics, decision marketing and
conflict resolutions, work motivation and morale, leadership and personality development in

business and psychology of public relations and advertising.

€

wdeusseneieismenmmnenamsLszgna 3(3-0-6)
(Special Topics in Applied Linguistics)
Antfediunion : Lisl
Prerequisite : None

ﬁm:nﬁmﬁuﬁﬁamqmmmam%ﬂisqﬂé LLasmma”mqwmiﬁaLLasqmammﬁmmmmﬁﬂ%w%q
madmsldnmdue ushstseme

Study of interesting topics related to Applied Linguistics and English for Business and

Industry; an overseas tour to investigate current English for Business and Industry issues.



816421

816422

816423

mmﬁmgmﬁa@iﬁamiﬂhL%LLazmaaﬂ 3(3-0-6)
(English for the Import-Export Business)
Fntiadunan : sl
Prerequisite : None

wimslFemdiamnems duan WAZLENENINITINALTENNENS ) ﬁiﬂ%’)ﬂﬂ?i@iﬁ%Lﬁlamiﬂﬂ%uag
dyoandum mm%@s{aLﬁﬂumiﬂﬂﬁﬂmmqmimLLamN@é’wLfﬁmﬁmﬁu tindnmazldinsnuazden
LaﬂmimaqsﬁaﬁL’ﬁmﬁumi‘mL%’WLLazd@aaﬂﬁuﬁw dorhlunsulgeialy

Focusing on the terminology, idioms, and typical business documents appropriate to
the import-export business; speaking and listening also emphasized; practice in reading

and writing business documents for import and export.

maetiuiinuazeannu 3(3-0-6)
(Note-Taking and Summarizing)
Fanifesiunian : laisl
Prerequisite : None

mia'mgﬁaslmé’migéwﬁty a@ﬁuﬁﬂ%’ammﬁwﬁmamq%uﬂ wedamadundita MITadaLay
iy maastiiindusndnwauasgLnm madwilasades nateneaudue maTedaema ms
JomeUNEMINATMAE N TEUTNG

Reading for main ideas, note-taking for the important facts, state the controlling idea,
and major points as briefly as possible; abbreviation techniques, numbering and lettering
systems for heading (major and minor), sequential (linear) and nuclear (pattern) note-
taking, skeleton outlining, condensing the supporting details, drafting, listing major points

in order and writhing a concluding statement.

mmﬁ”@mmﬁamiﬁnm 3(3-0-6)
(English for Work)
Fanifasiunian : Laisl
Prerequisite : None

Wannenadawensnsnrasindnm lumsdevaemneaiasny nedauaaanaifepsiauaznisiden
thufines 9 m3iniBauaansnedidnnseiing madeudaanunszdumegsia invenemayauasieans
sindnn Taastufinmalfdwiuasdmunifionausmalumsdunsel mﬂ%mmﬁmqmiﬁah
amumaniehs o

Developing students’ ability in writing job applications; simple business letters and
memos; email writing skills; writing concisely for business purposes; demonstration of students’
listening and speaking skills, through their application of common expressions and idioms

in job interviews; language used in business situations.
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wadla Meldlds m3aTnsieTas wasmslrurn 3(3-0-6)
(Argumentation, Negotiation and Persuasion Techniques)
Fntiadunan : sl
Prerequisite : None

VO uarMTUHIE demslidugs nslifain msasasioses atheilssansmmluanmnsaisns 9
Saimenlumseinsas Enlusnmnniiiaes uazummasd

Theory and practice of argumentation and persuasion for effective topics involve the rhetorical
analysis of negotiation in various contexts and the psychology of negotiation simulation and  role-

plays target develop oral skills.

M AATIAUNE U 3(3-0-6)
(Conversational Analysis)
Fanifesiunian : Laidl
Prerequisite : None

mwﬁm‘mﬂﬁL'ﬁlm%aaﬁu’i%ﬁamifﬂmmmﬁl,ﬁa%meﬁmm@slﬁﬁmw%;ma qwﬁ%%mi?%ami UMDY
AEUNU Thides mvime mauseseiraenvma matssgndmannuednemmensasuas
a3neEns L‘ﬁaﬁﬂm5@@51’341&’%‘5%mwwﬂuamumszﬁﬁLﬂm%a MR 9 yemvAnenTiay
mhvl,ﬁfgjmim@ﬁﬁuqm%mammﬁﬂamwLLﬁ;’:ﬂ'ﬂNﬁ@ﬁ%ﬁﬁﬁﬁ%qLwiamﬂﬂa

Theoretical and methodological approach to the study of human communication. Topics
include communication strategies, interlocutor differences, body language, and gesture. Application
of linguistic theory to pragmatics and human interaction for the development of successful

conversation skills.

ANNNANNALYDIMENDING 1 3(3-0-6)
(Varieties of English)

Aiséiunian : Taidl

Prerequisite : None

¥ ¥ A o

Lmemﬁmsl,umiﬁwmm‘ma"aﬂmslﬁlﬂummmﬂaéaLwiaﬁmuﬁqﬁafgﬁu Yo A S eueEv
feamanaINnaIETaIM SN ilfdummiisnslutsamesi 3 T MENTANETes
mnSanaeignlad s ¥rems wemahoulusumelne

Explore issues in the development of English as an international language from
historical and contemporary perspectives. Raises students’ awareness about the varieties of

English spoken in countries where English is used extensively as a second language, as

well as the varieties of English spoken by non-native speakers working in Thailand.
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mawla 3(3-0-6)
(Translation)
Fntiadunan : sl
Prerequisite : None
miﬁﬂmﬁamwﬁLLagﬁﬁﬁ@m@mmmam%l,l,azaiimmam%ﬁLﬁlmﬁumiLLﬂaLﬁfummﬁwﬁu%mdﬁa@maz
mi?%amwhﬁ@uuﬁﬁﬂumiﬁwmmﬂﬁﬂhﬂmlﬂa%’ammﬁﬂmmzé’mgiﬁa
A consideration of practical and theoretical aspects of translation from the perspectives of

linguistics and semantics. Social transactional and intercultural skills are emphasized in developing

techniques in translation for general purposes and business.

watamsdaunsol 3(3-0-6)
(Interviewing Techniques)
Aantiadiunan : sl
Prerequisite : None

el TSy weile msfineusmitematiinsel wiunssaunaiiumuadeyafiieadastumas:
fMma mamauazsaudmmalumsdumn

Theory, research, techniques and training methods in interviewing. Emphasis on information

gathering as a relational process involving the asking and answering of questions.

matdeugunIwa 3(3-0-6)
(Speech Writing)
a v I 1A
ANOUND \ILSJZLI
Prerequisite : None
. a ° 1 Kn;:; v A ‘jll 3 % % A a

‘1/1aﬂm’ﬂ%mimiEJN@Wﬂm’Jﬁjuﬂ’iWQ%Wﬁ%ﬂiS‘D’UNL%@%Wﬂﬁ%LLﬁBI%N‘m’Jﬂ’n@#ﬂ‘lﬂa Wuwnataan gy
Bus doya NouwumsHFase o deananhawla Anms@eugursnaiilussiuan ey

Principles of speech preparation for short, informative and persuasive speeches.
Emphasis on the selection and organization of material and methods of securing interest

and attention. Considerable practice in the composition of speeches is provided.

mimmqwmwaﬁuazmmwsl,uﬁﬁmu 3(3-0-6)
(Speech and Public Speaking)
Aifadtunion - laidl
Prerequisite : None

LLmﬁmLLawﬁﬂmimiﬁamimmimmasmivyj@aﬂwqﬁﬁizﬁw%mw mMadnIIndNaw MItssgn M3
Sumwol maﬂnﬁﬁﬁ@hﬁﬁ’aﬁawﬁmﬁLﬁaafﬁa@ﬁUﬂﬁ?aaﬁmﬁﬁmg msinl¥aem Soafmawau ms
naadamstsega ushinennsuasaiiunmsaiune

Principles and concepts for effective speech and public communication: conferences, sales
talks, interviews extensive practice with a wide variety of topics are provided. Practice eye contact
and using correct terminology and forms of address in opening meeting, introducing speakers and

leading discussions.
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816433

mMseanuULULaYMIdEL RN 3(3-0-6)
(Advertising Layout and Design)
Fnifesiunian : laidl
Prerequisite : None

aluvient wanms vinwe wasine luladlumseanuuuuasdenmlaman@afdniusg M 9ETIRaD
Tawonuusiaffiidmiiiasans fomaass widafat Tnguaylnavient

Concepts, principles, technologies and skills in designing, developing and maintaining major
forms of interactive advertising. Creation of multi-media advertising for magazine, direct mail,

newspaper, radio, and television.

ms@awﬂmm‘swqm 3(3-0-6)
(News and Report Writing)
Antfediunian : Lisl
Prerequisite : None

W@ummmmmmﬂnaaﬁﬂﬁﬂwﬂﬁmmimwﬁmiﬂqlﬁamiﬁamiwmq‘sﬁa AnmaduuvmagUuuy
I@EJL%WWS@HIWGEQ}GUWWNN?J‘TJLLa%in%ﬂNmﬂﬁﬂ I@EJLﬁ%miSL%ﬂWHWﬁQQﬁ% I@Nﬂ%ﬁdm@li?% mﬂ%ﬁwmu
EULLUUﬂWiﬂWLﬂ%@Lﬁ@L%aﬂLLﬁgaﬂW ﬂWHW%Nm@‘ﬁﬂLLﬁS‘QiﬁQ

Developing the students’ ability to produce materials for public and business
communication; discussing and practicing in writing various kinds of news articles,
feature articles, and technical or special reports; focusing on the current use and
accuracy of standard structures; idiomatic expressions, presentation format, context and

style in business and technical language.

MRAIEIIILNIARE 3(3-0-6)
(Interpersonal Communication)
Aifadturion : laisl
Prerequisite : None
X A ¢ 1 v o € o A e
Wugmmaamiﬂamiﬁnawwa ﬂgmmm’slumiﬁammazmwmmwuﬁmaamwﬂuﬂmwmmwLmﬂ@mﬂu
a Av 13 Y ] 2 a ¢ A ~ Av
mwguammamJaam@ﬂizﬂaﬁlumiﬁamﬁzmmq@ma i’JN»L‘Uﬂdmi’JLﬂi’]BWLENLU%EJULWH‘I_IGWWJ‘-GHWN Rl
matseendndnmauszndaiemstaanslumafiiudsmneyaaavasamumsatluyFumene
Basic characteristics of human communication, communication codes, and social
relationships in a variety of contexts. Theories and research on the components and
dynamics of interpersonal interaction and comparative analysis of approaches to the study

of interpersonal communication.
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816437

msAesnsluesdms 3(3-0-6)
(Organizational Communication)
Fntiadunan : sl
Prerequisite : None

mzmummawﬁwﬁmmﬂﬁﬁamﬂm%wmm 1%@3(5?115 LL‘WJ@G\LLagﬂﬂﬁdﬁugﬁuiuﬂﬁi%Lﬂi'l:ﬁﬁ
ﬁiZLﬁuﬁm‘,MMNﬂﬁ%ami waymMINnUTR lusssuasdms

Communication processes and functions in different organizational contexts. Conceptual
and theoretical foundations for analyzing issues, practices, and communication problems in

organizations are discussed.

a’%mﬁwwmiﬁami 3(3-0-6)
(Ethics of Communication)
Fanifesiunian : Laidl
Prerequisite : None

WAaIasLeans mméwﬁtyLLazQmﬂ'mmﬁmmaqﬁamam whinazenusufegayes
fomasulugmdaanauiarasdng aSussanlumauamandaya Snnsidayauaninauatoyade
MU

Ethics, social values and accountability in mass communication by individuals and
organizations. Media ethics are discussed through reference to data collection, information

investigation, and public presentation.

AeAnenionsaessatheiseavanm 3(3-0-6)
(Psychology for Effective Communication)
Fanifasiunian : laisl
Prerequisite : None

ymuimedsaneitansioms msgale maBeud anefiuazyadnnm NaNsENUIDITRUDTIANUAL
Uszaumsat L’ea@m@iumﬂ%mmLﬁami?%amﬂuamuﬂmi@mﬂ Fnsuasmedialumsfasedessuazms
qslanthafitseAnsnm

Psychological theories related to communication, persuasion, learning, attitude and
personality, and the effect of culture and experience on attitudes toward communication
in various situations. Methods and techniques in effective communication and persuasion

are presented.

noVsNeNaM IS T Eme 3(3-0-6)
(Legal Issues in International Communication)
Fanifasiunian : laisl

Prerequisite : None
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Philosophical, legal, and political principles underlying law and public policy applied to
international communication. Historical background of the nature and meaning of the law

as it relates to international broadcasting and print media.

SRS TINUA AT L SEel 3(3-0-6)
(Culture and International Mass Media)
Aifadturion : laisl
Prerequisite : None

m'ﬁme3ﬁuw’imimi<§mﬂﬁﬂmﬂﬂuﬁaﬁmﬁa ﬂmimwﬁisL@ﬁuﬁmm%waﬁaﬁﬁwﬁzyuasmiﬁemm
wndaioenadlasamsssndlsuensfionlweaedn  nsefuTeiinfidedh o sxieuumnde
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Examine the critical literature on mass media entertainment, reviews significant
contemporary issues and develops an international perspective for understanding popular
culture. Discuss how mass media reflects cultural issues of gender, ethnicity, class, sexual

orientation and handicapper status, and affects and shapes social attitudes.

mathemaainelyaviesisznatlsmer 3(3-0-6)
(International Broadcasting)
Aifadturion : laisl
Prerequisite : None
ruduarmainiifassanumndauaslssifenaduanvasmemenonsn  Wawvinwemanauas
MIBUUNNMTINNW WazMITTNNWITILNTRMS shadiamsmasilumsthemansasshalseme
Theory and practice of broadcasting from historical perspective. Development of oral
and written skills is targeted through seminars and workshops about current issues in

international broadcasting.

MIsaUMMTINDE 3(3-0-6)
(English Language Teaching Methodology)
Aifadturion : laisl
Prerequisite : None
syNmAresm  maBuarmaiasnmmn  gashuiawnlinaasmaseummdsnnmIummn
W@ anafedetiagiie nuduarmstinifnuliudasismasen dafansan wARENTIMIERL
nmaseUaIsdiuNe AanmanmaERNE anseliduEm e S annmanedn
Language nature, acquisition and language development; emphasis on trends in
teaching English as an international language from the past to present; theory and
practice of the methods that work; language activities; material preparation; language
testing and evaluation; implementation to English for Business and Industry /ESP classroom

teaching methodology.
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816443

mﬂﬁﬁmiaammwﬁaﬂqmﬁa@iﬁaLLagaq@mwmiaJ 3(2-2-6)
(English for Business and Industry Teaching Techniques)
Fntiadunan : sl
Prerequisite : None

FBmsussvanmsBaumssanluiiagii maﬂ@ummé’n@mmmﬁaﬂqmﬁlagiﬁaLLagaq@mmiw WS
Eﬁlmﬁ/lﬂﬁﬂﬁi%ﬁluﬁam%m miﬁ@mi%w,%ml,mu e-learning LagMINGWLENENTNINOL

Current methods and techniques in language teaching and learning; English for Business
and Industry /ESP program development; practice of teaching techniques used in language

classes; classroom management; materials development including e-learning.

MINAFOURALUTHANUHAM NN 3(3-0-6)
(English Language Testing and Evaluation)
Fantiadunan : sl
Prerequisite : None

ANNANLUDININOFDL LL‘]JUWG]ﬁ@UﬂWHW‘D’ﬁ@Gm ) mmﬁuﬁuﬁiwdmmiwmau ﬂﬁ’oj(ﬂf}\lﬁ Salpl
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Meaning of testing; types of language testing, measurement and evaluation;, English
language test construction and standardization; test-item banking; application of testing

and evaluation to language teaching, learning and research.

MIES NS RMNAN TN 3(3-0-6)
(Language Curriculum Design and Materials Development)
Fanifasiunian : laisl
Prerequisite : None

‘wumquwﬁnm’%mﬁmmwmmam%lﬁaaﬁu NANGATUNTLLIUMIHOU ﬁizmmamﬁﬂ@m%u@au
PRINIFT VUL IUNUENGAITLAT  TandenaieBaaLazmsLssinanssmssaunatsufiudnges
agmgmzinianmangas ?JmmﬁLﬁm%’aaﬁumsaaﬂLLUULLasﬁwumﬁﬂgmé’ﬁummmmiﬁaLLaz
AANANNNTIN

Review of language learning theories and linguistic description; curriculum versus
syllabus; types of curriculum; stages of curriculum planning; curriculum and course design
with the preparation and evaluation of instructional materials; curriculum evaluation;
teacher as curriculum developer; practical work involving curriculum design and focusing

on both general English for business and industry.
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mia%'mLLaM@mm?%amsaamwma"am]mﬁaqiﬁaLLazqmawwﬂism 3(2-2-6)
(English for Business and Industry Materials Design and Development)
Fnifesiunian : laidl
Prerequisite : None

fnnmaiiens ﬂwmma@]ﬁuﬁm wagladamesmessgiadas MIAATILAANNGDINTITNS
aaﬂLL‘LI‘].I?WH%‘HﬁLLagLaﬂmimiﬁa‘lﬁLﬂﬁ?dﬁLLagﬁi?dLﬁ%LaﬂﬁﬁﬂﬁﬁB% miNﬁNNm%ﬁﬂ‘iﬁbﬂmaﬂﬁﬁmiﬁa%
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AANANNNTIN

Survey of language learning theories, linguistic descriptions and socio-economic
settings; needs analysis, approaches of course and materials design; analysis and
evaluation of existing materials; skills integrated in language teaching materials; important
aspects of designing learning activities; adaptation of existing materials and the design of

new materials in the areas of business and industry.

MILIMIVANGATMIN 3(3-0-6)
(Administration in Language Program)
Aantiadunan : sl
Prerequisite : None
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An introduction to both the theoretical underpinning and the practical operation of
language training programs, especially in English language teaching, with particular
attention to specific aspects in the management of personnel, finances, and program

marketing.

NOHMIEEUIMN 3(3-0-6)
(Language Acquisition Theories)
Fanifasiunian : laidl
Prerequisite : None
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Study and examination of theoretical concepts in the fields of first and second
language acquisition to enable students to understand their learning process and product
(ie., outcome); emphasis on the discussion of the following topics; learning factors,
(learner, personality, motivation, and environment), the significance of language input and

the determination of language products.



816447

wqwﬁLLagmiﬁﬂmmﬁaﬂamﬁaa}mg‘wmymwwma 3(2-2-6)
(Theory and Practice of ESP)
Fnifasiunian : Laidl
Prerequisite : None

LﬁmqwﬁLLazmi?JﬂNuﬁﬁﬁ@mamwé&mmﬁaﬂmg'wwamwwsma 1 ANNAATILEEN WanATeha 0
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Focusing on the theory and practice of ESP: concepts, major branches of ESP, trends
in development, and current issues; published ESP articles on teaching and learning

techniques and identified problems related to language use.



